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PURPOSE:
­ 1. To promote a signature event across all social networks, highlighting our sponsors, artists, and activities – increasing 

their exposure among our community while pushing the signature event to all persons currently connected to the 
@uwmidsouth network in an effort to drive ticket sales.

PRIMARY GOALS:

1. to increase awareness of the signature event,
2. to drive ticket sales.

SECONDARY GOALS:
1. to increase the number of followers across all networks,
2. to raise the level of engagement with all those currently connected to the @UWMidsouth community.
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Instagram

Twitter

Instagram Demographics
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Facebook Demographics


